Total Connections (12 Month Rolling Pd)

64.0 ©7:2

« Advocacy —Detailed Metrics . Ro..iZJ;EMES

~ Connections

Q3-23 Q4-23 Q1-24 Q2-24 Q3-24 Q4-24 Q1-25 Q2-25

ACTIVE ADVOCATES (12 mo. roLLinG) ADVOCATE UTILIZATION CONNECTIONS/ACTIVE ADVOCATE

25,000 mmmm Active Advocates (12 Mo. Rolling) = = Linear Trend Line 60% mmmm Advocate Utilization — = Linear Trend Line 8 mmmm Connections/Active Advocate = = Linear Trend Line
° 7.2

19,707 7
20,000 50% .
39% 40% 42% 6

0,
15,000 13,226 40%

_____________ : 30% %= — = == = = - _ 4
8,080 7,795 20% 20%

10,000
20%

5,000
10%

0% 0
Q3-23 Q423 Q-4 Q224 Q324 Q424 Q125 Q225 Q3-23 Q423 Q124 Q224 Q324 Q424 Q125  Q2-25 Q3-23 Q423 Q124 Q224 Q324 Q424 Q125  Q2-25

Notes & Insights: CAMPAIGN SUMMARY

Connections are up 55.7% compared to Q2 2024 due to federal advocacy actions. e Total
Social media sharing post-participation remains low, at just under 10% Taking Action | Connections
Goal is to track this metric more and continue to make it a point of action going into FY27

Campaign Name

Budget
April DPS in Washington, DC: 11 Chapters conducted 17 congressional meetings across three days FY 26 NYS One-House Budget & . 146 FB Shares, 15 X Shared, 8.44%
. . . . . . . . . Archived 1907 7140 Shared
Numerous and ongoing follow-up virtual meetings, sight visits and direct calls to Republican Congress State Campaigns
Members Garabarino, LalLota, Langworthy, Lawler, Malliotakis, and Tenney
Joined NYS Care and Coverage Campaign, a diverse group of stakeholders to gain insight into federal EE e e e _
e . . . . . . Active 6939 34070 No Data
reconciliation impacts and take collective action — work remains ongoing Campaign with Arc US

Note: Advocacy data is collected in real-time and by State Office allowing reporting for most recent quarter-end

metrics.

@ Goals:“Continue to work monthly with Advocacy Leads and gather metrics at the Chapter level”
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